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The Most Commonly used Social Media Networks

* Blogs/ Forums

* Microblogs
 Geoblogs

 RSS feeds/ Podcasts

 Video

« Images

Ideally the content should be tailor-made to fit each network and its users



The Most Commonly used Social Media Networks

Facebook Business Page

Most convenient for businesses — according to Facebook recommendations



The Most Commonly used Social Media Networks

Facebook Personal

Ideally the content should be tailor made to fit each network and the users



The Most Commonly used Social Media Networks

Twitter

Ideally the content should be tailor made to fit each network and the users



The Most Commonly used Social Media Networks

Linkedin personal

Ideally the content should be tailor made to fit each network and the users



The Most Commonly used Social Media Networks

Linkedin company page

Ideally the content should be tailor made to fit each network and the users



What are the benefits?

Presents the business to the market
in a friendlier manner

Content Marketing — supports SEO
efforts through unique content

Communicates your business in a
more informal way

Immidate feedback and interaction
with the target market

Market Research opportunities



Choosing the most relevant network

 What is the target market?
* What interest to they have?
 What media are they interested in?

* What languages do they speak?

To be active in all of the networks requires time and consistency



Managing Social Media

Social Media profiles are Public and can be a liability to acompany if not managed properly



Managing Social Media

Think before you post content — how will your message be perceived?



Social Media Etiquette

Personalise your message



Social Media Etiquette

Interaction and linking is good only when relevant



Social Media Etiquette

Are you really friends with the person? Add a personal note for the person.



Social Media Etiquette

Posting often is good — but when is it too much?



Managing Social Media

Good example of posting — crisp images that are relevant to the target



Managing Social Media

Be realistic — high numbers in interaction is a challange



Time to look in the mirror

Leave your social media efforts in the hands of a professional marketing company



